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Marketing Management
		One of the most fundamental concepts in marketing management is the marketing mix. To gain clients and promotion in revenue, business owners should concentrate on the 4 Ps primary components that include product, pricing, place, and promotion. In brief, LEGO is a plastic construction toy manufacturer. This discussion will take a look at how the LEGO Company is different from its competitors through its well worked on the marketing mix. 
Product and Price
[bookmark: _GoBack]		Lego is the core product of the brand, included with gears, mini-figures, and a pair of colored plastic parts. The pieces can be connected in many ways creating whatever is remembered by the imagination. LEGO has invested in exclusive releases such as Harry Potter, Star Wars, Marvel, Ninjago and The island of Lego. This effort to partner with big brands as a marketing strategy of their products has maintained their credibility (liozu, 2019). 
		An association with a wide variety of products with a renowned brand in the world, including board games and even clothing, is what as made it be the most significant player in its field. The company targets children from ages 3-15 as its audience (Roelofs, Vrielink & Meppelink, 2018). Mainly because a lot of those who handle their products are children, the LEGOs have exceptional quality. Notably, when it comes to price, the company is more on implementing an average value for products that are of high quality. Without a doubt, value strategy is reasonable to customers, and they'll end up buying.
Place and Promotion
		Lego headquarters are in Denmark, with its principal offices located strategically in Enfield, Shanghai. Singapore and London, but when it comes to distribution, the company has both Online and Offline channels of dissemination. There are over 120 selling points across the globe with several multi-brand outlets besides them when it comes to stores selling offline. There is a company's website where the consumers can acquire extra services, including catalogs of the product and information related to them (Hisrich & Ramadani, 2018). Notably, a lot of advertising for the company's product is made through social media platforms as well as on television adverts.  
		A market mix like this is necessary for any business management. This is due to the market elements which influence the failure or success of the business. The marketing strategy of a company should be highly diversified and well invested in the value and quality for the consumer (El Sawy, Kræmmergaard, Amsinck & Vinther, 2016). By achieving this, one can realize that there are all the possibilities of a brand being the top in a specific section without being the one with lower or reduced prices.
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